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Who is Smart Growth America?

Smart Growth America is a national non-profit organization 

dedicated to researching, advocating for, and leading 

coalitions to bring smart growth practices to more 

communities nationwide.

• SGA Leadership Institute

• Local Leaders Council

• LOCUS developers



What is "smart growth?"

• Smart growth is a better way to build and 

maintain our towns and cities. 

• Smart growth means building urban, 

suburban and rural communities with 

housing and transportation choices near 

jobs, shops and schools. 

• This approach supports local economies 

and protects the environment.
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TOD is hot.

and getting hotter.



Washington since the bust

“Of the 5.5 million square 
feet of office space under 
construction in the region, 
about 4.6 million of it, or 84 
percent isn’t just near a 
Metro station but within a 
quarter mile of one, 
according to data from 
Jones Lang LaSalle, CoStar
Group and Delta 
Associates.”

- Washington Post, Oct. 13, 2013
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Contribution to tax base
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4 % of land area 28 % of tax base
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Around the country, too

Major insurance 

company chooses 

new location in 

Phoenix area 

– for transit 
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DART raises property values
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DART raises property values
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DART raises property values
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So everyone wants TOD.

But not everything sold as TOD

really is.
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TOD?
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Transit interface?
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Crystal City

Clustered density, good use mix . . . 
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Unfortunately, too much of it looks like this
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So, what makes 

“authentic” TOD?

Back to first principles.



« Les grands piliers d’un TOD » 

Deux – ou trois?:

1. Mixité

2. Densification

I would argue that a 3rd is necessary:

3. Urban design for walkability
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« Les grands piliers d’un TOD » 

Traditional planner’s criteria – The “D’s”:

1. Density

2. Diversity

3. Design
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« Les grands piliers d’un TOD » 

My version:  3 Big Rules --

1. The vital ¼ mile

2. Mixed use

3. Design for pedestrian
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« Les grands piliers d’un TOD » 

My version:  3 Big Rules --

1. The vital ¼ mile (this is about density)

2. Mixed use (this is diverse use mix)

3. Design for pedestrian (this is walkability)

29

If you have just the first 2, 

you get “TAD,” not TOD.



A)  Without density, the station will 

be underutilized.  
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1. The vital ¼
(and the pretty important ½)

75 % within 

¼ mile

90 % of riders 

within ½ mile 

of station
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= ¼ mile
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= ¼ mile

½ mile radius

¼ mile radius

Area of a circle = 2πr2
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= ¼ mile

½ mile radius

¼ mile radius

Area “A” = 126 acres
Area “B” = 377
(503 - 126 = 377)

Thus, the "second ring" has almost triple 
the area of the first.
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Ballston-Va. Square

Dense development concentrated close to 
Metrorail stations
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Comparing Orange & Silver
at ¼ mile radii from stations

1/28/2016
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From “Tysons and the Silver Line: Threat or Benefit?” 
(Terry Holzheimer, AED research paper, January 2012)
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B) Without good use mix, the 

station will not be efficiently utilized.
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47Mixed-use design

Residential 

townhouse

Commercial 

office

Civic
Civic

Residential 

rental
Residential 

condo

Commercial 

office & retail

Park

Residential 

rental

Hotel
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Outer Orange Line Stations: 

Ridership by Time Period
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R-B Corridor Stations: 

Ridership by Time Period
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The importance of mix

To foster non-car dependent life style:

• Destination variety, within walkable 

distances

• This implies a rich mix of uses in the 

station area

• Also highlights importance of housing 

affordability
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C) None of this matters if it isn’t 

walkable. 

52



Transit Walksheds: Examples
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Ballston Cheverly
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Transit-oriented 

versus 

Transit-adjacent

Walkable design is the key 

difference.
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“milieu humaine”?
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Disregarding the ground plane



Disregarding the ground plane
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First and foremost, 

transit-oriented 

means 

pedestrian-oriented.

What does TOD really mean?



A transit strategy . . . a walking strategy

• TOD is POD.  

• It’s really all about walkability.

• Transit adds value to real estate principally 

by enabling the creation of high density, 

walkable environments.
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There is a price/value 

premium for 

walkable places
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2014 study ranked the top 30 US 

metropolitan areas in walkability

Major findings:

• The top ranking metros have an 
average of 38% higher GDP per capita 
as compared to the low ranking 
metros.

• Office rent in urban WalkUPs rent at a 
74% higher premium per square foot 
over drivable sub-urban areas.

There is a price/value 

premium for 

walkable places
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From: http://dilemma-x.net/2012/11/10/research-triangle-park-unveils-new-master-plan/
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“ . . . the old model of the 
isolated suburban office park 
is going the way of the fax 
machine.”

-- Angie Schmitt, 
StreetsblogUSA

“Walkability and activated 
environments are at the 
top of many tenants’ list 

of must haves”
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A final word

Getting the outcomes you want depends on:

a) the market*

b) regulatory power (what you have, and 

your willingness to use it)**

* Transit won’t create a market if there is no underlying economic  

strength.

** There are lots of techniques, but they only work if you’re willing to 

stick with a plan.
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For more information, or if we can help you, 

please contact me:
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Thank you

Christopher Zimmerman
Vice-president for Economic Development

czimmerman@smartgrowthamerica.org

(202) 971-3939
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